
#BrandYou [1.0] 

Your story in the digital space 
Reclaim who you are and how you want to be defined. 



I am Rebecca Cooney 
professor. mentor. professional. 

Be nice. Be accountable. Be responsive. 



“ Companies aren’t just looking for you to meet relevant 
industry standards, fulfill the checklist covered in the 
job description or meet minimum criteria in education 
or years of experience. They want to know you are a 
good fit for the company culture and philosophy – 
that you will be able to deliver on the organization’s 
brand attributes – that you will live and breathe that 
organization in the way they want to be portrayed. 

author unknown 
 



1. 
Personal Brand Profile 
Core messaging. Visual representation.  
Consistency across channels. 



Your  
personal brand platform 

▪ Be articulate and intentional 

▪ Know how you want to position yourself personally and 
professionally 

▪ Speak of yourself as you want others to speak of you 

 



“ Whether you know it or not, you 
have a personal brand that you're 
known for, so it's up to you to decide 
what your brand is and how it will 
help you stand out from the crowd.  

Melissa Llarena, Huffington Post 
 



YOUR [ONE] VOICE. 
 What attributes of your expertise 

do you want to market? 

 What do you want professional 
contacts to say about you? 

 How do you want to be described? 

 Why should someone hire you over a 
similar peer? 

 What key words and phrases best 
define all that you represent? 



your talking points 
ELEVATOR SPEECH 

Your :16 Sound Bite 
 Your name and title 

 Area of expertise 

 Your “platform” 

 Personal anecdotes or objective 
 

I am Rebecca Cooney – a clinical assistant 
professor in the WSU Murrow College of 
Communication. My expertise is in PR and 
digital media. I am an advocate for student 
success, lifelong learning and economic 
revitalization.  My focus lies in family, quality 
work and being the best mentor possible. 

“ 



YOUR IMAGE. 
Look Smart: Be well-groomed with hair washed 
and brushed. Your clothes should reflect the type 
of business you are in. 
Head and Shoulders: In most cases there is no 
need to show anything other than head and 
shoulders in a good profile shot. You can also 
include a small prop if you like, say a camera if you 
are a photographer. 

Plain Background: Try to have the background 
as plain as possible – patterns and ambience 
are distracting. 
Angle: When having your picture taken, angle 
your shoulders at about 30 – 45 degrees to 
the camera and then turn your head to face it. 
This gives a more pleasing, dynamic shot and 
is generally more flattering for most people. 
 SOURCE: Elevate My Brand 



BE CONSISTENT. 
Take all of the above and apply them 
consistently across your digital channels 
(portfolio site, social channels, bio 
pages), hard copy resume and cover 
letters to create a cohesive personal 
brand (look, message and theme) 
 

According to Go-Gulf.com’s piece on pre-
employment screening, the most used social 
networking sites to screen candidates include: 

Facebook (76%) 

Twitter (53%) 

LinkedIn (48%) 

Visibility 

http://www.go-gulf.com/blog/social-media-pre-employment-screening/


2. 
Your Digital Footprint 
Strategic. Intentional. Monitored. 



“ Your online actions are a 
reflection of the image you 
project to the world. 

Author unknown 



How do you want to be portrayed 
in the digital space? 

Social Channels 
According to Karli 
Overmier, Senior VP at 
Barokas PR in Seattle – 
all those seeking employ 
should have profiles in  
 

Facebook 

LinkedIn 

Twitter  

Instagram 

Online Portfolio 
 About you page 

 Goals section 

 Samples of your 
featured coursework 
(writing, projects, 
papers, presentations, 
designed pieces, video, 
audio, photos) 

 Contact information 
with your full name and 
email 

 

Bios & Staff Pages 
 Your name and title or student 

status 
 Skillsets and areas of expertise 

(writing, public relations, 
advertising) 

 Accolades, awards, honors 
 Objective – what you are looking for 

professionally or to enhance your 
experience 

 Personal passions  
 Personal anecdotes 

 



2 in 5 employers use social 
media to screen candidates 

65% to evaluate candidate’s 
profiessionalism in social conduct 
 
51% to evaluate candidate’s  fit into 
company culture 
 
45% to learnmore about the candidate’s 
qualifications 

SOURCE: Go-Gulf.com 2014 

http://www.go-gulf.com/blog/social-media-pre-employment-screening/


43% of employers said they found 
information online that helped them 
decide not to hire a particular candidate 

50% - inappropriate content 
posted online 
 
48% - info about candidate 
drinking or using drugs 
 
33% - bad mouthing previou 
employer 

SOURCE: Go-Gulf.com 2014 

30% - poor communication 
skills 
 
28% - discriminatory 
comments 
 
24% - lied about qualifications 

http://www.go-gulf.com/blog/social-media-pre-employment-screening/


One in five hiring managers (19%) said they 
found reasons to hire a candidate from 
their social media profiles. 

57% - professional image 
 
50% - good personality 
 
50% - a wide range of interests 
 
49% - background information 
was accurate 

SOURCE: Go-Gulf.com 2014 

46% - high creativity 
 
43% - great communication 
skills 
 
38% - positive references from 
others 

http://www.go-gulf.com/blog/social-media-pre-employment-screening/


When researching candidates online,  
employers say they are looking for the following: 

56% 
If the candidates 

has a 
professional 

online persona 

60% 
Information that 

supports their 
qualifications for 

the job 

37%  
What other 
people are 

posting about 
the candidate 

21% 
Reasons not 

to hire the 
candidate 

SOURCE: The Hiring Site at CareerBuilder.com 

http://thehiringsite.careerbuilder.com/2015/05/14/employers-checking-candidates-social-media/


WHAT IS POSSIBLE 
Create your own engagement strategy 

Share, like, retweet, and contribute original content 
Make it easy for others to share and contribute to your content 

Use trending topics to your advantage 
Add visuals and make content useful 

KNOW 



“ Tweet, blog, create content and grow 
networks of contacts - and put them 
all to work in a thoughtful way with 
one purpose: to demonstrate your 
potential to prospective employers. 

David Gallagher, CEO at Ketchum Europe 



3. 
The Story of You 
Where you were, where you are today and 
what you hope to become 



“ Define success on your own terms, 
achieve it by your own rules, and 
build a life you’re proud to live. 

Anne Sweeney, former President of Disney Channel 



Your story 
Celebrate where you are today. Pursue what you hope to achieve. 

today in one year in 5+ years 

Building resume 
Making contacts 
Creating personal brand 
Put yourself out there 

Making an impression 
Sustaining connections 
Furthering personal brand 
Learning what is possible 

Evolving resume 
Solid connections 
Proven track record 
Advancing credential 

Organize digital presence >         Join professional organizations          >        Volunteer       >        Pursue leadership opportunities 



Make your mark. 

This is 
Madeleine 

http://www.seattlestylista.com/


Strategic communication student, emphasis in advertising (WSU ‘16) 

▪ Four years in the digital marketing industry 
▪ Expertise in social media marketing, blogging, event planning, 

and customer service 

Madeleine Wilson 
student. blogger. future communications pro. 

Proven success in creating 
original and compelling 
content, brand a product, 
company, or individual 
effectively, and generate 
buzz online with emphasis 
in the fashion, wine, and 
food service industries 

Possesses holistic 
view and wealth of 
knowledge about 
strategic marketing 

Outgoing personality and 
understand the importance of 
presenting oneself 
professionally and positively.  

Enthusiastic and 
passionate  
 

Manages and authors her 
own fashion, beauty, and 
lifestyle blog 
 

Attributes: 



Madeleine chooses to run a personal 
Facebook account for friends and family 
and curates a Facebook Page for Seattle 
Stylista for blog-related content. 

Facebook 
Personal yet professional. 



Madeleine 
curates just 
one Twitter 
account – 
consistent 
with Seattle 
Stylista brand 

Twitter 
@MadeleineRose8 



As Madeleine blogs 
about fashion, dining 
and lifestyle, she 
must include a lot of 
visual content. She 
takes her own photos 
– or purchases stock 
if needed. 

Instagram 
A focus on fashion 



Madeleine has found a marked level 
of success and fiscal reward from 
blogging – but more importantly – it 
has given her a voice, a place to 
showcase her talents and a solid 
personal brand she can successfully 
market to future employers. 

Blog 
Fashion. Beauty. 
Lifestyle. 



Madeleine showcases 
Seattle Stylista, along 
with her academic 
and professional 
attributes in a 
complete and solid 
LinkedIn profile. 

LinkedIn 
Her story 

Photo 
Summary bio 
Work experience  
Coursework highlights 

Skills and Expertise  
Education with anticipated 
graduation date 
Additional Info  

Honors and Awards  
Organizations  
Recommendations/Endorsements  
Groups  



“ First, figure out what [your personal 
brand] is and then live it 
authentically. It  must be true to you 
and not an imitation of your boss or 
a colleague. Decide who you are and 
then be it. 

Ellen East, EVP and CCO for Time Warner Cable 



Next up… 
2.0: Implementing your personal brand in the digital space with emphasis on 
LinkedIn, the value of an online portfolio and best practices core social channels. 

Be nice. Be accountable. Be responsive. 

April 20, 2016 |  5:30 PDT 
Wed., April 20 at 5:30 pm PDT 



Thanks! 
Any questions? 

You can find me at  
 rebecca.cooney@wsu.edu  
 Online portfolio: rlcooney.com 
 Twitter: @rlcooney 
 LinkedIn: /in/rebeccacooney 
 Facebook: /rebeccacooney6 
 Instagram: Lahacooney  

mailto:rebecca.cooney@wsu.edu
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